Japan HDMI4r —7 )l Market Analysis Report-LAST 30 DAYS

Market: O

Sample Size
Brands/Sellers
Avg. BSR

Avg. Units Sold for the past
30 days

Avg. Revenue for the past ¥901,745
30 days past 30 days

Avg. Price Avg. Price (

Avg. Ratings Increase for the Avg. Ratings Increase
past 30 days ( for the past 30 days

AVE. Ratings ( Avg. Ratings (

Avg. Rating

0.15 pounds

Avg. Product Weigh i
67g

25.26 in?

Avg. Product Volume
414 cm?

Avg. Gress Margin 56.76%
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Launched within 12 month

Number of New Products

New product Proportion

Avg. Ratings of New Products 10030/734/5

Avg. Price of New Products
¥2120,597
Avg. Rating of New Product
¥1,392
Avg. Units Sold for the past 30
days of New Products
Avg. Revenue for the past 30 ¥983,827

30,834 days of New Products
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A+ Content Product with A+ and Product sales with A+ New product with A+ and  New product sales with A+
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