Germany HDMI-Kabel Market Analysis Report-LAST 30 DAYS

Market: . Elekt

Sample Size
Brands/Sellers
Avg. BSR

Avg. Units Sold for the past
30 days

Avg. Revenue for the past €13,436

30 days past 30 days

Avg. Price Avg. Price (

Avg. Ratings Increase for the Avg. Ratings Increase

past 30 days ( for the past 30 days

AVE. Ratings ( Avg. Ratings ( 35

Avg. Rating

0.30 pounds

Avg. Product Weigh
E = 136 g

9,287.92 in?

Avg. Product Volume
152,202 cm?

Avg. Gress Margin 70.08%

Market Demand and Trends

hdmi kabel hdmi 2.1 kabal hdmi kabel 3meter usb ¢ au

600,000

,508

® Tuterial Video

LAST 30 DAYS

Launched within 12 month

Number of New Products 12

New product Proportion 12.00%

Avg. Ratings of New Products 7650/1365/33

Avg. Price of New Products

€33,000

Avg. Rating of New Product

Avg. Units Sold for the past 30
days of New Products
Avg. Revenue for the past 30 €17,363
days of New Products
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Market Sales Trends
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Product supply and demand trends
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