Canada HDMI| Cables Market Analysis Report-LAST 30 DAYS

Market:

Sample Size 100

Brands/Sellers 46/45

AVE. BSR 49,214

Avg. Units Sold for the past <5

30 days

Avg. Revenue for the past

30 days

Avg. Price CDN§18.08

Avg. Ratings Increase for the

past 30 days (

Avg. Ratings (

0.34 pounds

Avg. Product Weigh
wvg. Product Weigl 5 g

58.65 in®

Avg. Product Volume )
961 cm?

Avg. Gross Margin 7813%

Tuterial Video

Launched within 12 month

Number of New Products

New product Proportion

Avg. Ratings of New Products

Avg. Price of New Products

Avg. Rating of New Product

CDN$22.66

Avg. Units Sold for the past 30

days of New Products

Avg. Revenue for the past 30

days of New Products

Earliest Publication Date

Latest Publication Date (
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Market Sales Trends

Sales Revenue
Sales
5,000
3,000
000
' S @ o ~ o ~ 1 »
> g £ o il o o S
o & & % QN o oy ]
¢ & y oy oy &
§F & & § § § & &
Listing Concentration(100.0%) & Revenue
Sales Sales of New Product
Sales
0.8
0.6
0.4
0.2
o
TREN LR RPN R RIS RRRRS S &8 &
Brand Concentration(100.0%) (&) ®« Revenue
Sales Sales of New Product

1
1112111221
& ¥ &
& ,\\")G & \qu @0“\
¢ S &
¢
Seller Concentration(100.0%) @ m Revenue
Sales Sales of New Product
2
0
8
4
22
24141101 111 a1 1 1 42 2 2 21
_{?.1’\":‘\ c,\\cﬂ §_@“ &\d &
e J "
L ) ‘Q(\ ,'\V'\
o &
Fulfillment ® m
ASINs Proportion Monthly Sales Proportion
Ralings
21,000
18,000
FBA
5,000
2,000
9,000
6,000
AMZ
3,000
0
0% 10% 20% 30% 40% 50 609 T0% 80 90 00%
A+ Content Product with A+ and  Product sales with A+ New product with A+ and
and Video Video: 39% and Video: 100% Video: 15.38% and Video: 0%

Product sales with A+ and Video

%
Proportion of sales with A43#id Video
Propartion of sales with A+, but no Video
Proportion of sales without A+ and no video

Propartion of sales with video, but no A+

Product supply and demand trends
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New Product Definition
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New Product Definition

In this market Product Type Average

Search-to-buy rat
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